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If people start to remove them selves from your list or start marking you as spam ABOVE your usual attrition rate then this is a strong indication that you have a leaky bucket
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More difficult to track as it can be an incremental change over an extended period – always a good idea to compare similar campaigns from a year ago to today and see what has changed – because it will have changed!
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Every £ spent acquiring new subscribers is less effective. Whatever you are trying to achieve it will be harder with less engaged subscribers.
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Massive impact of making people unsubscribe on your brand.
Many ISP’s are now using “engagement” metrics as a factor in deciding where to deliver your message to.
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Pet hates 
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People that take the time to unsubscribe are the ones that are usually quite happy to answer a question or 2. People that buy are again very happy to review your service – part of that can be what drove them to your site in the first place or what value they see in your emails
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60% of companies don’t send welcome emails
30% haven’t contacted after a month!
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40% of visitors will complete a signup form if they perceive a benefit in doing so
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40% of visitors will complete a signup form if they perceive a benefit in doing so
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